
What is propaganda?



[Latin ‘propagation’]

Persuasive mass communication that filters and frames the issues of the day in a way that strongly favours particular interests; usually those of a 

government or corporation (compare agenda setting). Also, the intentional manipulation of public opinion through lies, half-truths, and the selective 

re-telling of history. See also disinformation; manufacture of consent; public relations.   (Source: Oxford Reference Dictionary)

"In the ethical sense, Propaganda bears the same relation to education as to business or politics. It 
may be abused. It may be used to over-advertise an institution and to create in the public mind artificial 
values. There can be no absolute guarantee against its misuse."

(Edward Louis Bernays, Propaganda,1928)

Is it really so? What can be done to make people aware of the techniques 
put in place to create what Bernays calls “artificial values”?

Which purposes do these artificial values serve and by whom are they orchestrated?







Brainstorming: What do you think 
propaganda is and how would you define it?

- Provide synonyms for it or hyponyms for it.
- Make examples of propaganda: where did you see it? Why do you think it 

was propaganda and for which purpose do you think it was used?
- You probably heard this word being used in History class: in which 

occasion was it used and in relation to which historical phenomena was it 
used?



Some definitions provided by scholars tackling the problem from different 
perspectives:

The word has a wide variety of definitions:

1. Propaganda is a form of information that panders to our insecurities and anxieties. -Jacques Ellul

   2.     Propaganda is indifferent to truth and truthfulness, knowledge and understanding; it is a form of
strategic communication that uses any means to accomplish its ends. -Walter Cunningham

   3.      Propaganda is the deliberate, systematic attempt to shape perceptions, manipulate cognitions, and
direct behavior to achieve a response that furthers the desired intent of the propagandist.
-Garth Jowett and Victoria O'Donnell  

  4.       Propaganda is a form of purposeful persuasion that attempts to influence the emotions, attitudes,
opinions, and actions of specified target audiences for ideological, political or commercial purposes
through the controlled transmission of one-sided messages (which may or may not be factual) via mass
and direct media channels. -Richard Alan Nelson



Propaganda is everywhere

However it is defined, one thing is clear: contemporary propaganda is everywhere - in 
news, information, advertising and entertainment. In a ever-more interconnected and 
digitalised world  propaganda is impossible to avoid.
 





● Who made this message?

● Who is it for?

● Do you like it? Why/why not?

● Why is/isn’t it effective?

● What techniques are used to persuade us to their viewpoint? 

● Are the claims made in the message true?



Keyword Five Core Concepts Five key Questions

#1 Authorship All media messages are "constructed." Who created this message?

#2 Format
Media messages are constructed using a creative 
language with its own rules.

What creative techniques are used to 
attract my attention?

#3 Audience
Different people experience the same media message 
differently.

How might different people 
understand this message differently 
from me?

#4 Content Media have embedded values and points of view.
What lifestyles, values and points of 
view are represented in; or omitted 
from, this message?

#5 Purpose
Most media are organized to gain profit and/or 
power.

Why is this message being sent?
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You’re entitled to your own opinion but you’re not entitled 
to your own facts.



What kind of effect do you 
think this type of propaganda 
has on society?

Do you see similar examples 
in your own country?









Propaganda techniques





Joss Whedon "Save The Day - Vote" political TV commercial campaign broke new ground in the use of A-List and B-List 
celebrities in politics, from Robert Downey Jr. to Scarlett Johansson.
 

http://www.youtube.com/watch?v=iaMaeNK_gqs




Fertility Day Campaign, Italy, September 2016
 



Conclusions

- Propaganda tries to get you to believe in an idea or feel in a certain 
way.

- Propaganda is not always done for bad purposes.

- Propaganda attempts to convince you by manipulating your 
emotions rather than making a logical argument.


