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Is Fake News The Problem?

SO WHAT TO DO?

LISTENER/
RECIPIENT/
CONSUMER

MESSAGE
(fake news)SPEAKER/

SOURCE/
PRODUCER

Decoding
Identifying
Understanding
Meaning
Responding
Awareness, etc.

Thinking
Coding
etc. 

MEDIA

ACQUIRE MEDIA LITERACY COMPETENCES! IS IT SUFFICIENT?





EAVI Research on Media Literacy in All Member States

2. Study on Assessment Criteria for Media Literacy Levels –  A comprehensive 
view of the concept of media literacy and an understanding of how media literacy 
level in Europe should be assessed (2010)

3. Study on "Testing and refining Criteria to assess media literacy levels in all 
Member States" (2011)

1. Trends and approaches to media literacy in Europe (2007)

4. European Media Literacy Education Study. Study on ”Media Education in 
Schools, Best Practices and Policy Recommendations (2014)

5. European Commission Pilot Initiative. Assisting the EC for Assessing Media 
Literacy Levels (2015)



Browsing, Searching, 
Information, Find a 

job, ...

Managing Personal 
Data & Digital Identity

Buying online, ..

USE SKILLS

(Digital Skills)
Equipment & Software

CONTENT & 
CONTEXT

Understanding, 
Critical Thinking, 

Evaluate, Cognitive, …

 
Copyright, 

      Consumers 
rights, … 

Privacy, 
Protect Health 
Safety, …
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Sharing, 
Text/Video/Audi

o Digital 
Citizenship, ..

Media Policy Media and Civil SocietySchool – Media Education

Fake News!

Availability and Access to Media

Individual 
COMPETENCES

Environmental 
FACTORS

Participation 
Skills

Critical 
Understanding

TECHNICAL 
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– Rising inequality > Social/Environmental

– Journalism economic model > Pluralism/Context

– Barriers to access are lower > Access/Technical Skills

– Confirmation bias > Critical/Awareness

– Filter bubbles and echo chambers > Regulation/Participation

– Outrage > Communication/Critical thinking

– Anonymity and context collapse > Awareness/Critical

– Attention economy > Critical thinking

Why does it exist?



● Regulation

What can we do?

● Journalism funding and transparency

● Fact checking (debunking)

● Media Literacy (pre-bunking)



Attention Economy

“In an information-rich world, the wealth of information means a 
dearth of something else: a scarcity of whatever it is that 
information consumes. What information consumes is rather 
obvious: it consumes the attention of its recipients. Hence a wealth 
of information creates a poverty of attention and a need to allocate 
that attention efficiently among the overabundance of information 
sources that might consume it.” - Herbert A. Simon



What can we do?

So when we talk about attention as a resource or an asset 
which is being consumed by information then there is 
effort needed to make sense of all of it and to ask the 
right questions.









Resources

Bellingcat

EU vs Disinfo

First Draft 

https://www.bellingcat.com/
https://euvsdisinfo.eu/
https://firstdraftnews.com/


Google - Reverse Image Search - right click >> 
select ‘search image on Google’

TinEye - reverse image search

EXIF data - see image metadata

SpyOnWeb - search by URL, IP Address, 
AdSense ID, Google Analytics ID

<< A reverse image search shows that this 
photo was first posted in 2011 after a 
hurricane in Porto Rico and is in fact
fake. 

https://tineye.com/
http://exifdata.com/
http://spyonweb.com/


InVid - http://www.invid-project.eu/
Tutorials - https://www.youtube.com/watch?v=nmgbFODPiBY&t=3s

● Reverse Image Search - Google, Yandex and Bing
● Keyframe analysis for video
● Image magnifier
● Photo and video metadata
● YouTube thumbnail reverse image search
● Reveal Image Verification Assistant
● Advanced Twitter Search

http://www.invid-project.eu/
https://www.youtube.com/watch?v=nmgbFODPiBY&t=3s


Conservative 101 Liberal Society

Buzzfeed were able to discover that these websites are owned by the same company in Florida by checking their 
Google AdSense and Analytics IDs. 

https://archive.fo/QIT8G#selection-483.0-483.63
https://archive.fo/p2UID#selection-197.0-201.66
https://www.buzzfeed.com/craigsilverman/how-the-hyperpartisan-sausage-is-made?utm_term=.voY02e7MQ#.nooZ3zQNk


Check out our posts with resources for teaching 
about misleading information and data:

● Beyond Fake News: 10 Types of Misleading 
Info

● Lies, Damned Lies and Statistics: A Data 
Literacy Primer

https://eavi.eu/beyond-fake-news-10-types-misleading-info/
https://eavi.eu/beyond-fake-news-10-types-misleading-info/
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